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A fun, playful look at the importance of first impressions—in design and in life—from acclaimed
book designer Chip Kidd.First impressions are everything. They dictate whether something
stands out, how we engage with it, whether we buy it, and how we feel. In Judge This, renowned
designer Chip Kidd takes us through his day as he takes in first impressions of all kinds. We
follow this visual journey as Kidd encounters and engages with everyday design, breaking down
the good, the bad, the absurd, and the brilliant as only someone with a critical, trained eye can.
From the design of your morning paper to the subway ticket machine to the books you browse to
the smartphone you use to the packaging for the chocolate bar you buy as an afternoon treat,
Kidd reveals the hidden secrets behind each of the design choices, with a healthy dose of
humor, expertise, and of course, judgment as he goes.Judge This is a design love story,
exposing the often invisible beauty and betrayal in simple design choices—ones most of us
never even think to notice. And with each object, Kidd proves that first impressions, whether we
realize it or not, have a huge impact on the way we perceive the world.

Unknown“This small book is packed with big ideas.” (Wink Press)From the ArtistChip Kidd --This
text refers to an alternate kindle_edition edition.About the AuthorChip Kidd is a designer/writer in
New York City. His book cover designs for Alfred A. Knopf, where he has worked nonstop since
1986, have helped create a revolution in the art of American book packaging. He is the recipient
of the National Design Award for Communications, as well as the Use of Photography in Design
award from the International Center of Photography. Kidd has published two novels, The Cheese
Monkeys and The Learners, and is also the author of Batman: Death By Design and the
coauthor and designer of True Prep, the sequel to the beloved Official Preppy Handbook. His
2012 TED Talk has been viewed 1.2 million times and is cited as one of the “funniest of the year.”
He is most recently the author of the bestselling GO: A Kidd’s Guide To Graphic Design. --This
text refers to an alternate kindle_edition edition.Read more
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Thank you for downloading this Simon & Schuster ebook.Get a FREE ebook when you join our
mailing list. Plus, get updates on new releases, deals, recommended reads, and more from
Simon & Schuster. Click below to sign up and see terms and conditions.Already a subscriber?
Provide your email again so we can register this ebook and send you more of what you like to
read. You will continue to receive exclusive offers in your inbox.For J. D. McClatchyAll
photographs by Chip Kidd, using an iPhone 5S, unless otherwise noted.“Early impressions are
hard to eradicate from the mind. When once wool has been dyed purple, who can restore it to its
previous whiteness?”—Saint Jerome, AD 331–420“Let me make one thing perfectly clear.”—
Richard M. Nixon“God was always invented to explain mystery.”—Richard P. FeynmanSo, what is
your first impression of this book?Well, you’re still reading, so it couldn’t have been that bad.Or
at least it was intriguing enough.First impressions are key to how we perceive the world, and are
perceived by it. They are our introductions to everything: acquaintances, the workplace,
products, experiences, retail stores, the Internet, entertainment, relationships, design. And
based on our first impressions, we judge things. We can’t help it. Does that sound terrible? We
all heard it as children: “Don’t judge by appearances.” But we do, because we live in a visual
culture, and our minds instantly react to what we see.What really matters is not that we judge,
but how we do so. Is it with intelligence? Empathy? Compassion?If you consider the example of
design, the “don’t judge” rule doesn’t even make sense. Design, by its very nature, demands to
be judged when you initially encounter it, because it is supposed to solve a problem. And if that’s
not happening . . . that’s a problem.How many forms have you had to fill out that are needlessly
complicated? How many websites have you been directed to that you can’t figure out how to
use? Indeed, the Web is all about first impressions, and the need to be able to understand
content at first glance.As a graphic designer, specifically a designer of book covers, I’d say that
making a great first impression is not just my interest, it’s my job. Whether it’s ink on paper or
pixels on a screen, a book cover is not only the face of the text, it’s your primary connection to
it.But you don’t need to be a designer to appreciate problem-solving: whether you are a social
worker dealing with government forms, a doctor analyzing medical data, a Web coder, or even a
barista trying to figure out the espresso machine, you can tell when a piece of design is working
for you or not.I’ve found that the two most effective and fascinating aspects of first impressions—
both the ones I create and those I encounter—are at opposite ends of the spectrum: Clarity and
Mystery. After more than thirty years as a practicing designer, I continue to be amazed by how
these two components work, and what happens when they get mixed up or misused.And wow,
do they. Politicians can be some of the most mysterious people in the world, usually when we
need them to be the clearest. And in the age of Too Much Information, we’ve all seen things that
could benefit from a little more mystery (that family with a name that starts with a K comes to
mind).So let’s begin with two questions. First:When should you be clear?That depends on the
message you want to get across, and its nature. You should be clear when you need people to
understand you immediately. You want others to be clear when you need vital and specific
information—say, technical guidance for your computer or phone, or when you’re lost and you



ask someone for directions. In either case, what is needed is clarity, and when it’s not there we
all know the results can be very frustrating. Especially when your GPS cuts out.A more extreme
but not uncommon example is when you hear recordings of 911 calls on the news. I always
think, “If I were taking the call, would I be able to understand what the situation is?” The answer
varies, and of course the calls are usually made in moments of intense panic, but these are
definitely situations when a person needs to be understood.If we apply this idea to design in our
everyday lives, the examples start to become, well, clear:Highway signage. Instruction manuals.
Alarm clocks. Emergency escape routes. Wedding vows.When decoration—a pretty facade,
ornamentation, elaboration—really doesn’t matter at all, clarity is most needed.Clarity is sincere,
direct, reasonable, basic, honest, perfectly readable.No-nonsense.But when it’s automatically
applied to everything, things can get kind of boring.Now, let’s look at the yin to this yang, and
ask:When should you be mysterious?Ah, the allure of Mystery. And the fun of it. Or, if we’re not
careful, the disappointment of it. Mystery is an extremely powerful tool; just ask Gypsy Rose Lee
(kids, do a Web search) or the creators of Lost. You should be mysterious when you want to get
people’s attention and hold it, when you want your audience to work harder—when, frankly, you
have something to hide.Mystery is: a puzzle that demands to be solved, a secret code you want
to crack, an illusion that may not be an illusion at all, a dream you’re trying to remember before it
fades away.Mystery, it must be said, can also be terrifying: phantom pain, sudden change,
irrational behavior, the loss of power. The threat of the unknown.In my own work, mystery is
hugely important. I design covers for all kinds of books: fiction, nonfiction, poetry, history,
memoir, essay, comics. Each demands its own visual approach. Sometimes I want the viewer to
“get it” right away, but more often I want to intrigue him or her enough to investigate the book
further (i.e., to open it up, begin to read it, and hopefully buy it).Mystery, by its very nature, is
much more complex than clarity, and I try to create a balance between the two.* * * So for the
purposes of this book, I’m introducing . . .The Mysteri-o-meter.The field of Information Graphics
has certainly progressed over the last several decades (thank you, USA Today, for the charts
and graphs). The idea is to create a visual piece of communication that can be understood in
any languange. The “Mysteri-o-meter” below is an example of that: a simple scale that marks the
balance between Clarity (!) and Mystery (?)—the former at 1, and the latter at 10—and I’ve
applied it to all the visual examples in the book.Note: When something is at one extreme of the
scale or the other, it doesn’t necessarily mean it’s good or bad. As with just about everything in
life, you’ll have to take this caveat in context. Some examples will be frustratingly mysterious
when they should be clear, and some will be all too clear when more discretion is wanted. And
vice versa.And so, let’s start with the process of . . .Learning to judge.I am often asked “What
inspires you?” and “When you have a creative block, how do you unblock it?” The unhelpful
answer to the first question is that I can be inspired by just about everything, both good and bad.
But when you have a problem to solve—whether it’s fixing a leak, keeping deer out of your yard,
or trying to mend a broken relationship—your inspiration, your first clue about what to do, lies
within an analysis of the problem itself. That’s where the solution originates.As for a creative



block, my psychic Drano, so to speak, is my environment and the things and people in it. I am
lucky enough to live and work in Manhattan, and when I’m stuck, I have only to walk two or three
blocks in any direction and I’m instantly reminded of the resilience of humanity and our ability to
create things in the face of massive indifference and mounting expense. You see examples of
design that astound (MoMA, the Chrysler Building, Central Park), some that are a disaster
(subway passages that are too small to handle commuter crowds, taxi off-duty lights, poorly
demarked sidewalks suddenly closed for construction), and everything in between.But you don’t
need to be a New Yorker or a designer to appreciate how things are created and how they
function in the world. You just have to be interested. And yes, you have to judge, often based on
a first impression. Why not learn how to do it better?I am going to show you some examples of
objects and places that form my ideas about design and how it can work, or not. I encounter
them in my life every day, and have taken all the following pictures myself.Let’s start with one
that’s very simple and often overlooked:Help me organize my life, please.If you work in
publishing, you will have discovered binder clips very quickly. They hold literally everything
together, from manuscripts to page proofs, and I’ve found them to be an invaluable
organizational tool.For those of you who don’t work in publishing, I urge you to get some binder
clips regardless. The simplicity and elegance of these devices is utterly transparent, as opposed
to, say, digital folders within folders within folders. And the handles of the clip can be collapsed
down so that they lie flat.Whenever I go on a trip (once a month on average), I print out all
applicable documents—boarding passes, itineraries, hotel reservation codes, rental car papers,
etc.—and collect them in a single bundle with a color-coded binder clip. I drop the bundle in my
tote bag (with the clip visible at the top—this is very important) and I’m off. When I need the
documents, they can be located immediately by the bright hue of the clip.As for storing all this
stuff on your phone, news flash: your phone can die. Paper does not die, because it’s already
dead and resurrected.I remember being caught in a security line at JFK behind a gentleman
(ahem) who was trying in vain to revive his smart-phone to show his boarding pass, to no avail.
There were tears.First impression: Squeeze, clamp, release. Organized.
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NMwritergal, “Fast and Fun. Fast and fun read, visually appealing. Chip Kidd, as always is one of
my faves in the area of design,”

L. Morales, “Simple, short and sweet. It's not a novel, but it has nice ideas and examples of how
to promote something using mystery or clarity or a combination of both.”

Blanca de Hvidsten, “Excellent way of getting inspired to CREATE. I loved the storytelling with
the relevant process of it all.Great help to writing my master thesis. It helped me draw from my
own knowledge in a very creative and inspiring way.Thank you!More like this please!”

Ithamar A., “Five Stars. Awesome books, I'd recommend to everyone!”

Verity, “Fun read. I brought this book this evening and finished reading it this evening. For the first
time in my life I read a whole book in one evening, it's inspiring how you really can relate
everyday objects to wider ideas and more complex problems. I don't usually stop and look at
things and try to relate it to design work, but from now on I will. Thanks Chip Kidd, you've
inspired another designer ”

Eanna, “Five Stars. Fast and as intended”

Ebook Tops Reader, “Un libro TED. Este es un libro extensión de la charla que dio Chip Kidd en
TED, pero realmente son algunas reflexiones 'positivas más o menos interesantes, y una
segunda parte genial donde analiza su trabajo a través de ejemplos donde explica la idea
detrás del producto. Es un libro pequeño, pero que merece la pena si te interesa la edición y
disfrutaste de la charla TED.”

Valeria, “Pretty compact cute book. Super book! I think it teaches a lot. Also it’s really funny at
some points I was laughing out loud) who is interested in graphic design is gonna like it.”

The book by Chip Kidd has a rating of  5 out of 4.3. 47 people have provided feedback.
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